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COMB4AEI 

 

 

 

  

For (2025-26) 

 

ASIAN EDUCATIONAL INSTITUTE 

(An Autonomous College) 

Patiala 

SINGLE MAJOR UG PROGRAMME (HONOURS) 

For Regular Students 



ASIAN EDUCATIONAL INSTITUTE 

(An Autonomous College) 

B.COM. 

For Sessions 2025-26 

SCHEME OF EXAMINATION 

Semester – III 

 

Course Code Course SUBJECT TITLE Credits Marks 

COMB2301T Major Income Tax – I 4 100 

COMB2302T Major Corporate Accounting – I 4 100 

COMB2303T Minor Business Environment – 

I 

4 100 

ENGBCOMAEC2101-

T 

Ability 

Enhancement 

Course 

English 2 50 

COMB2304T 

COMB2305T 

COMB2306T 

COMB2307T 

 

Skill 

Enhancement 

course 

Any one from the 

common pool 

3 100 

PHE-VAC-102 Value Added 

Course  

Yoga & Meditation 2 50 

PBIBCOMCMP2101T 
 

Compulsory Punjabi (Compulsory) 4 100 

PBIBCOMCMP2101T 
 

Compulsory Punjabi Compulsory 

(Elementary Knowledge) 

– Alternative 

4 100 

 

ASIAN EDUCATIONAL INSTITUTE 

(An Autonomous College) 

B.COM. 

SCHEME OF EXAMINATION 

Semester – IV 

 

Course Code Course SUBJECT TITLE Credits Marks 

COMB2401T Major Income Tax – II 4 100 

COMB2402T Major Corporate Accounting – II 4 100 

COMB2403T Minor Business Environment – II 4 100 

ENGBCOMAEC2201-

T 

Ability 

Enhancement 

English 2 50 

COMB2404T 

COMB2405T 

COMB2406T 

COMB2407T 

Inter 

Disciplinary 

Any one from the 

common pool 

3 100 

 
Value Added Nutrition & Dietetics 2 50 

PBIBCOMCMP2201T Compulsory Punjabi (Compulsory) 4 100 

PBIBCOMCMP2201T Compulsory Punjabi Compulsory 

(Elementary Knowledge)  

4 100 

 

BVAC-3



Note: 

For students seeking exit at the end of Semester IV, it is mandatory to undergo 4 weeks summer training under any 

one of the following like Chartered Accountants and Tax Consultant/Lawyer. 

 

ASIAN EDUCATIONAL INSTITUTE 

An Autonomous College 

POOL OF 

SKILL ENHANCEMENT COURSES (SEC) 

FOR 

B. COM./B. COM. (HONOURS) 

Any SEC subject opted once in any Semester cannot be repeated in any 

other Semester. 

 
ਕਕਕਕ ਕਕ ਕਕਕਕਕਕਕ ਕਕਕਕ ਕਕਕ ਕਕਕ ਕਕਕਕਕ ਕਕਕ ਕਕਕ ਕਕ 

SEC ਕਕਕਕਕ ਕਕਕਕ ਕਕਕ ਕਕਕਕਕਕਕ ਕਕਕਕ ਕਕਕਕਕਕਕ ਕਕਕਕ ਕਕ 

ਕਕਕਕਕ 

 

SEC (Semester 3rd) 

Personal Finance & Planning 

E-Retailing 

Leadership and Team Development 

Skill Development through SHGs 

 
ASIAN EDUCATIONAL INSTITUTE 

An Autonomous College 

POOL OF 

INTER-DISCIPLINARY / MULTI-DISCIPLINARY COURSES (IDC/MDC) 

FOR 

B. COM./B. COM. (HONOURS) 

Any IDC/MDC subject opted once in any Semester cannot be repeated in any other 

Semester. 

 
ਕਕਕਕ ਕਕ ਕਕਕਕਕਕਕ ਕਕਕਕ ਕਕਕ ਕਕਕ ਕਕਕਕਕ ਕਕਕ ਕਕਕ ਕਕ IDC/MDC 

ਕਕਕਕਕ ਕਕਕਕ ਕਕਕ ਕਕਕਕਕਕਕ ਕਕਕਕ ਕਕਕਕਕਕਕ ਕਕਕਕ ਕਕ ਕਕਕਕਕ 

 

 

IDC/MDC 

Marketing Management 

Human Resource Management 

Strategic Management 

Production Management 

 

Note: The subjects listed as IDC for B.A. (Honours)/B.Sc. (Honours) can be 

offered as MDC to students pursuing B.Com. (Honours) subject to availability 

of teachers in a specific college. 



 

 

COMB2301T 

Income Tax – I 

Major 

 
Time allowed: 3 hours 

Periods per week: 6 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 4 

 
 

INSTRUCTIONS FOR THE PAPER SETTER/ EXAMINERS 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates are 

required to attempt two questions each from section A and B. Each question in section A and 

B shall carry 12 marks. Section C will be compulsory with 11 short-answer type questions of 

02 marks each, which will cover the entire syllabus. 

 

UNIT - I 

Definitions, distinction between capital and revenue, basis of charge: incidents of tax, 

exempted income, computation of income from salaries and house property, agricultural 

income and its tax treatment. 

UNIT - II 

Profit and gains from business and profession, capital gains, income from other sources, 

depreciation, carry forward and set off of losses. Income of other persons to be included in 

assessed total income. 

 

Course Outcomes: 
After completing this course, students will be able to understand key concepts and provisions 

of the Indian Income Tax Act. They will gain practical knowledge in computing taxable 

income under various heads such as salary, house property, business or profession, capital 

gains, and other sources. Students will also develop skills to identify exempted incomes, 

apply rules of depreciation, and understand tax implications of set-off and carry forward of 

losses. 

 

Suggested Readings:  

1. Income Tax by CA Parul Gupta 

2. Income Tax and Central Sales Tax Laws and Practices by B.B. Lal 

3. Income Tax by Mehrotra 

4. Income Tax by Singhania 

 

 

 

 

 

 



 

COMB2302T 

Corporate Accounting – I 

Major 
 

Time allowed: 3 hours 

Periods per week: 6 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 4 

 
 

INSTRUCTIONS FOR THE PAPER SETTER/ EXAMINERS 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates are 

required to attempt two questions each from section A and B. Each question in section A and 

B shall carry 12 marks. Section C will be compulsory with 11 short-answer type questions of 

02 marks each, which will cover the entire syllabus. 

 

UNIT – I 

Issue, forfeiture and re-issue of shares; Redemption of preference shares; Issue and 

redemption of debentures; Issue of bonus shares and right shares; Underwriting of shares and 

debentures; Accounts of underwriters. 

UNIT – II 

 

Final Accounts including computation of managerial remuneration and disposal of profit; 

Profit prior to and after incorporation; Consolidated balance sheet of holding companies with 

one subsidiary only, AS-21. 

 

Course outcome: The students will be well versed with the issue and redemption of shares 

and debentures, forfeiture of shares etc. They will be able to prepare final accounts in simple 

as well as consolidated form. 

 

 

Relevant Accounting Standards must be discussed in the class. 

Suggested Readings: 
1. S.P. Jain: Corporate Accounting 

2. C.M. Juneja: Corporate Accounting 

3. V.K. Goyal: Corporate Accounting 

4. Nirmal Gupta: Corporate Accounting for B.Com II 

5. Maheshwari, S.N. and Maheshwar, S.K.: Corporate Accounting, McGraw Hill 

6. A. Mukherjee, M. Hanif: Corporate Accounting, McGraw Hill 

 

 

 

 

 

 



 

COMB2303T 

Business Environment – I 

Minor 
 

Time allowed: 3 hours 

Periods per week: 6 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 4 

 
 
INSTRUCTIONS FOR THE PAPER SETTER/ EXAMINERS 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of the 

syllabi respectively) will have four questions each from respective units and candidates are required to 

attempt two questions each from section A and B. Each question in section A and B shall carry 12 

marks. Section C will be compulsory with 11 short-answer type questions of 02 marks each, which 

will cover the entire syllabus. 

 

Unit-I 

Theoretical Framework of Business Environment: Concept, significance and nature of business 

environment; Elements of environment: internal and external; Changing dimensions of 

business environment; Techniques of environmental scanning and monitoring. Economic 

Environment of Business: Significance and elements of economic environment, Economic 

systems and business environment. Political and Legal Environment of Business: Critical 

elements of political environment; Government and business, Changing dimensions of legal 

environment in India. 

 

Unit-II 

Socio-Cultural Environment: Critical elements of socio-cultural environment; Social 

Institutions and systems; Social values and attitudes; Social groups. Technological 

Environment; technological leadership and followership; technology and competitive 

advantage. Social Responsibility of Business:  Classical and contemporary views; social 

orientation of business; factors affecting social orientation; responsibility to different sections 

the Indian situation. 

 

Course Outcome: 

After completing this course, students will be able to understand and analyze the various 

dimensions of the business environment including economic, political, legal, socio-cultural, 

and technological factors. They will also gain insights into environmental scanning, business 

ethics, and social responsibility, enabling them to make informed managerial decisions in 

dynamic business settings. 
 

 

Suggested Readings: 
1. Cherunilam, Francis, Business Environment, Himalaya Publishing House, New Delhi. 

2. K. Ashwathappa, Essentials of Business Environment, Himalaya Publishing House, 

New Delhi. 

3. M. Adhikary, Economic Environment for Business, Sultan Chand & Sons, New Delhi. 

4. Paul Justin, Business Environment: Text and Cases, Tata McGraw Hill Publishing. 



5. Mishra and Puri, Economic Environment of Business, Himalaya Publishing House. 

 

 

ENGCOMAEC2101 

English 

Ability Enhancement  

 

 
 

 

 

 

 

 

 

 

 

 

 



COMB2304T 

PERSONAL FINANCE AND PLANNING 

Skill Enhancement 

 

Time allowed: 3 hours 

Periods per week: 3 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 3 

 

 

Instructions for Paper Setter/Examiners 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates 

are required to attempt two questions each from section A and B. Each question in section A 

and B shall carry 12 marks. Section C will be compulsory with 11 short-answer type 

questions of 02 marks each, which will cover the entire syllabus. 

 

Unit-I 

 

Introduction to Financial Planning: Financial goals, Time value of money, Steps of financial 

planning, Personal finance/loans, Education loan, Car loan, & home loan schemes. 

Introduction of savings, benefits of savings, management of spending & financial discipline. 

Investment Planning: Process and objectives of investment, concept and measurement of 

return & risk for various assets class. Measurement of portfolio risk and return. 

 

Unit-II 

 

Personal Tax Planning: Tax structure in India for personal taxation, Steps of personal tax 

planning, Exemptions and deductions for individuals, tax avoidance versus tax evasions. 

Insurance Planning: Need for protection planning. Importance of Insurance: life and non-life 

insurance schemes. 

Retirement Planning: Retirement planning: goals, process of retirement planning, pension 

plans available in India. 

 

Course Outcome 

To familiarize the students with different aspects of financial planning like savings, 

investment, taxation, insurance & retirement planning and to develop necessary skills to 

become a successful financial planner. 

 

Suggested Reading: 

Indian Institute of Banking & Finance. Introduction to Financial Planning, Taxmann 

Publications, New Delhi. 

Keown, A. I. Personal Finance, Pearson Publications. 

Madura, J. Personal Finance, Pearson Publications. 

Jaiswal, B., Shimpi, L.S. & Srivastava, S. K. Managing Personal Finance, Publisher: New 

Royal Book Company. 

 

 

 



 

 

COMB2305T 

E-RETAILING 

Skill Enhancement Course 
 

 

 
Time allowed: 3 hours 

Periods per week: 3 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 3 

 

 

Instructions for Paper Setter/Examiners 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates 

are required to attempt two questions each from section A and B. Each question in section A 

and B shall carry 12 marks. Section C will be compulsory with 11 short-answer type 

questions of 02 marks each, which will cover the entire syllabus. 

 

UNIT I 

 

Foundation of E-Retailing: Meaning, Definition, transition from traditional marketing to E-

Marketing, demographics and targeting, adaptability and closed-loop marketing. Advantages 

and shortcomings of E-Retailing, online brand management, current status of online retailing, 

E-Retailing statistics in India. 

 

UNIT II 

 

Online pricing and promotions: Factors affecting online pricing, different methods of online 

pricing, price discrimination in E-retailing, price strategies for information goods, dynamics of 

pricing for E-retailing, Promotional Strategies of E-retail business. 

Globalization and changing retail formats. Market entry formulas – new customized formats 

(customized stores, portable stores, merchandising depots, retail theatre, service mails, and 

customer-made stores, interactive kiosk ‘shopping arcades’). 

 

Course Outcomes: 

After completing this course, students will be able to understand the foundational concepts 

and evolution of E-Retailing, including its advantages, limitations, and current trends in 

India. They will gain practical knowledge of online pricing strategies, digital brand 

management, promotional techniques, and global retail formats. The course will also equip 

students with the ability to analyse consumer behaviour in online environments and apply 

innovative approaches to e-retail business models. 

 

Suggested Reading: 

1. Rayport, Jeffery F. and Bernard J. Jaworski, Introduction to E-Commerce 

2. Kalakota, Ravi and Andrew B. Winston, Frontier of E-Commerce 



3. K.V.S. Madaan, Fundamentals of Retailing 

4. Bajaj C., Tuli R., Shrivastava N.V., Retail Management 

 

COMB2306T 

LEADERSHIP AND TEAM DEVELOPMENT 

Skill Enhancement Course 

 

Time allowed: 3 hours 

Periods per week: 3 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 3 

 

Instructions for Paper Setter/Examiners 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates 

are required to attempt two questions each from section A and B. Each question in section A 

and B shall carry 12 marks. Section C will be compulsory with 11 short-answer type 

questions of 02 marks each, which will cover the entire syllabus. 

 

Unit-I 

Leadership: Styles and attributes of leadership; Transactional and transformational 

leadership; Ethical leadership, culture and leadership (the emerging trends in leadership are to 

be discussed with case studies and projects) 

Groups and Group Processes: Nature and types of groups; Group dynamics – group cohesion, 

group roles and group norms, threat to group effectiveness; Managing group and inter-group 

dynamics; Managing culturally diverse groups. 

Leaders and Group Decisions: Group decision making; Power and influence in teams; 

leadership and team empowerment; Challenges in team decision making. 

 

Unit-II 

Team Building and Team Effectiveness: Group vs team; Evolution of group into teams; 

stages of team development (team development case studies); emotionally intelligent teams; 

characteristics of effective team; collaborative communication in teams; Problem solving and 

conflict resolution in teams. 

Emerging Trends in Leadership: Women in leadership; leadership skills – coaching and 

mentoring; leadership and social media. 

Practical: Case studies can be used in teaching various units. 

Course Outcomes: 

After completing this course, students will be able to understand various leadership styles, 

group dynamics, and the processes involved in team building and decision-making. They will 

develop insights into ethical and transformational leadership, team effectiveness, conflict 

resolution, and collaborative communication. The course will also equip students with 

practical leadership skills such as coaching, mentoring, and adapting to emerging trends like 

leadership in diverse teams and the role of social media in leadership. 

 

Suggested Readings: 
1. Luthans, F. (1997), Organisational Behaviour. McGraw Hill International Editions 

2. Robbins, S.T., Judge, T.A., & Hashma, E.S. (2013), Organisational Behaviour. Pearson 

3. K. (2015), Organisational Behavior: Texts & Cases (3rd Edition Ed.), India: Pearson 



4. Griffin, R.W., Phillips, J.M., & Gully, S.M. (2017), Organisational Behaviour: Managing 

People and Organisations. Cengage Learning 

5. Greenberg, J. & Baron, R.A., Behavior in Organisations. Prentice Hall of India Pvt. New 

Delhi. 

COMB2307T 

SKILL DEVELOPMENT THROUGH SHG’S 

Skill Enhancement Course 

 
Time allowed: 3 hours 

Periods per week: 3 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 3 

 

Instructions for Paper Setter/Examiners 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates 

are required to attempt two questions each from section A and B. Each question in section A 

and B shall carry 12 marks. Section C will be compulsory with 11 short-answer type 

questions of 02 marks each, which will cover the entire syllabus. 

 
                                                                          UNIT-I 

Self-Help Groups (SHGs): Concept, Definition and origin of SHGs, Development of SHGs globally 

and in India; The role of SHGs in poverty alleviation and rural development. Growth of SHGs in 

India: Role of Government and Banks, Role of NGOs. SHGs and Micro-finance Development: 

Relationship between SHGs and micro-finance institutions, Role of SHGs in facilitating access to 

micro-finance, Micro-finance services provided to SHG members (savings, credit, insurance, etc.); 

Importance of SHGs in promoting financial inclusion. 

 
UNIT-II 

Activities of SHGs: Core activities carried out by SHGs (savings, internal lending, capacity 

building), non-financial activities: Health awareness, education, social initiatives, Role of 

SHGs in community mobilisation and empowerment, Examples of successful SHG activities 

and programs. Key accomplishments of SHG projects and interventions in India; Social, 

economic, and educational impact on members and communities, Impact on the socio-

economic status of members, Contribution to women’s empowerment and leadership within 

communities, Long-term sustainability of SHGs and community development. Challenges 

Faced by SHGs, Future Strategies for SHG Growth. 

 

Course Outcomes: 
After completing this course, students will understand the role and functioning of Self-Help 

Groups (SHGs) in promoting financial inclusion, poverty alleviation, and rural development. 

They will also gain insights into micro-finance, community mobilization, women 

empowerment, and the long-term sustainability of SHG initiatives. 

 

Suggested Readings: 
1. S. Thameemul Ansari and T. Mohamad Ilyas; Self Help Groups, Vijay Nicole Imprints Pvt 

Ltd. 

2. Arjun Y. Pangannavar; Self-Help Groups (SHGs) & Women Empowerment in India, New 

Century Publications 

3. CUTS INTERNATIONALS; Self-Help Groups: A Catalyst for Women Empowerment, Centre 



for Human Development (CUTS CHD), Rawala, Village Senthi, Chittorgarh, Rajasthan. 

4. S. N. Tripathy; Dynamics of Self Help Groups, Micro Finance, Financial Inclusion, Raj 

Publications 

B.A./B.COM., B.Sc. (HONOURS WITHOUT RESEARCH) 

YOGA AND MEDITATION 

Paper Code – PHE-VAC-102 

SEMESTER – III 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

PBIBCOMCMP2101T 

Punjabi Compulsory 
Compulsory 

 



 
 

  
 
    



  

Punjabi Compulsory (Elementary Knowledge) – Alternative 

Compulsory 

PBIBCOMCMG2101T 

 

 
 

 
 

 

 



ASIAN EDUCATIONAL INSTITUTE  

(An Autonomous College) 

B.COM. 

SCHEME OF EXAMINATION 

Semester – IV 

 

Course Code Course SUBJECT 

TITLE 

Credits Marks 

COMB2401T Major Income Tax – II 4 100 

COMB2402T 
 

Corporate 

Accounting – II 

4 100 

COMB2403T Minor Business 

Environment – II 

4 100 

ENGBCOMAEC2201-

T 

Ability 

Enhancement 

English 2 50 

COMB2404T 

COMB2405T 

COMB2406T 

COMB2407T 

Inter 

Disciplinary 

Any one from 

Common Pool 

3 100 

 
Value Added Nutrition & 

Dietetics 

2 50 

PBIBCOMCMP2201T Compulsory Punjabi 

(Compulsory) 

4 100 

PBIBCOMCMP2201T Compulsory Punjabi 

Compulsory 

(Elementary 

Knowledge)  

4 100 

 
Note: 
For students seeking exit at the end of Semester IV, it is mandatory to undergo 4 weeks 

summer training under any one of the following like Chartered Accountants and Tax 

Consultant/Lawyer. 

 

 
 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

COMB2401T 

Income Tax – II 

Major 

 

 
Time allowed: 3 hours 

Periods per week: 6 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 4 

 
 

INSTRUCTIONS FOR THE PAPER SETTER/ EXAMINERS 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates are 

required to attempt two questions each from section A and B. Each question in section A and 

B shall carry 12 marks. Section C will be compulsory with 11 short-answer type questions of 

02 marks each, which will cover the entire syllabus. 

 

UNIT - I 

 

Deductions out of gross total income, Computation of total income in regard to income 

of individuals, HUF, Partnership firm & Companies. 

 

UNIT - II 

 

Advance Payment of Tax; Deduction of tax at source; Income tax authorities and 

administration of the act, Assessment procedure, Appeals, Refunds and Penalties. 

 

Course Outcome: 
After completing this course the students can independently prepare and file Income Tax 

Return. They will also be well versed with provisions relating to advance tax, TDS, penalties 

etc. under Income Tax Act. 

 

 

Suggested Readings: 

1. Income Tax by C.A. Parul Gupta 

2. Income Tax and Central Sales Tax Law and Practices by B.B. Lal 

3. Income Tax by Mehrotra 

4. Income Tax by Singhania 

 

 

 



COMB2402T 

Corporate Accounting – II 

Major 

 

 
Time allowed: 3 hours 

Periods per week: 6 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 4 

 
 

INSTRUCTIONS FOR THE PAPER SETTER/ EXAMINERS 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates are 

required to attempt two questions each from section A and B. Each question in section A and 

B shall carry 12 marks. Section C will be compulsory with 11 short-answer type questions of 

02 marks each, which will cover the entire syllabus. 

 

UNIT - I 

Amalgamation, absorption, merger and reconstruction, Accounting for amalgamation of 

companies as per Indian Accounting Standard 14; Accounting for internal reconstruction. 

 

UNIT - II 

Liquidation Accounts; Accounts of banking companies and insurance companies; Investment 

Accounts; Valuation of goodwill and shares. 

 

Course Outcome: 
After completing this course the students will be able to understand the accounting process in 

case of amalgamation, absorption, merger and reconstruction of Indian Companies. They will 

also learn about accounting system prevailing in Insurance and Banking Companies. 

 

Relevant Accounting Standards must be discussed in the class 

 

Suggested Readings: 
1. S.P. Jain: Corporate Accounting 

2. C.M. Juneja: Corporate Accounting 

3. V.K. Goyal: Corporate Accounting 

4. Nirmal Gupta: Corporate Accounting for B. Com II 

 

 

 

 

 

 

 

 

 



COMB2403T 

Business Environment – II 

Minor 

 

Time allowed: 3 hours 

Periods per week: 6 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 4 

 

INSTRUCTIONS FOR THE PAPER SETTER/ EXAMINERS 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates 

are required to attempt two questions each from section A and B. Each question in section A 

and B shall carry 12 marks. Section C will be compulsory with 11 short-answer type 

questions of 02 marks each, which will cover the entire syllabus. 

 

UNIT-I 

 

Government Policies: Industrial policy, fiscal policy, monetary policy, EXIM policy; their 

objective and effectiveness of these policies in managing the economy, Public Sector 

Undertaking: Role of public sector in economic development; Economic Reforms: 

liberalisation, privatisation, globalisation and structural adjustment programme, Impact of 

first- and second-generation reforms in Indian economy. 

 

UNIT-II 

 

International Environment: Multinational corporations: organizational structures and models 

adopted by MNCs, role and impact of MNCs in India; Foreign Investments in India; various 

forms of foreign investment inflow and outflow in India. Role of FIPB and RBI in regulating 

FIIs in India; International Economic Institutions: WTO, World Bank, IMF and their 

importance to India. 

 

Teacher are required to discuss latest Government policies in the class 

Course Outcomes: 
After completing this course, students will be able to understand the impact of various 

government policies and economic reforms on the Indian economy. They will also gain 

insights into the international business environment, foreign investments, and the role of 

global economic institutions like WTO, World Bank, and IMF in shaping India's economic 

landscape. 

Suggested Readings 

1. Cherunilam, Francis, Business Environment, Himalaya Publishing House, New Delhi. 

2. K. Ashwathappa, Essentials of Business Environment, Himalaya Publishing House, 

New Delhi. 

3. M. Adhikary, Economic Environment for Business, Sultan Chand & Sons, New Delhi. 

4. Paul Justin, Business Environment: Text and Cases, Tata McGraw Hill Publishing 

5. Mishra and Puri, Economic Environment of Business, Himalaya Publishing House 

6. Madhur Mahajan, Indian Economy, Pearson Publications 

7. Dhingra, The Indian Economy: Environment and Policy, Sultan Chand & Sons, New 

Delhi. 



 

 

 

ENGBCOMAEC2201-T: ENGLISH 

 



 

COMB2404T 

MARKETING MANAGEMENT 

IDC 

 

 
Time allowed: 3 hours 

Periods per week: 6 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 3 

 
 

INSTRUCTIONS FOR THE PAPER SETTER/ EXAMINERS 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates are 

required to attempt two questions each from section A and B. Each question in section A and 

B shall carry 12 marks. Section C will be compulsory with 11 short-answer type questions of 

02 marks each, which will cover the entire syllabus. 
Unit-I 

 

Introduction: Nature and scope of marketing; importance of marketing; Marketing concepts - 

traditional and modern. Marketing environment: Demographic, economic political, legal socio 

cultural, technological environment in Indian context. Buying decision process. Five stage model. 

Market Segmentation; nature, Scope and significance of consumer behaviour; Market segmentation - 

concept and importance, basis for market segmentation. 

Unit-II 

 

Product life cycle Marketing strategies; Introduction stage, Growth, maturity and declining stage. 

Product characteristics and classification; Packaging, Labelling, Branding, Pricing, Marketing 

organisation and control, Marketing services concept characteristics and problems interactive 

marketing and word of mouth marketing. Green Marketing, channels of distributions. 

 

Suggested Readings: 

1. Kotler, Philip, Gary Armstrong, Prafulla Agnihotri and Ehsanul Haque. Principles of 

Marketing. Pearson Education. 

2. J C Gandhi, Marketing: A Managerial Introduction, Tata MC Graw Hill 

3. Michael, J. Etzel, Bruce J. Walker, William J Stanton and Ajay Pandit. Marketing: Concepts 

and Cases (Special Indian Edition), McGraw Hill Education 

4. William D. Perreault, and McCarthy, E. Jerome., Basic Marketing. Pearson Education. 

5. Dhruv Grewal and Michael Levy, Marketing, McGraw Hill Education 

 

 

 

 

 

 

 

 

 

 

 

 



COMB2405T 

HUMAN RESOURCE MANAGEMENT 

IDC 

 

Time allowed: 3 hours 

Periods per week: 6 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 3 

 
INSTRUCTIONS FOR THE PAPER SETTER/ EXAMINERS 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates are 

required to attempt two questions each from section A and B. Each question in section A and 

B shall carry 12 marks. Section C will be compulsory with 11 short-answer type questions of 

02 marks each, which will cover the entire syllabus. 
 

Unit-I 

 

Human Resource Management: Meaning, Definition, Scope of HRM, Objectives and functions of 

HRM. Evolution of HRM. Organisation of HRM Department. Environment of HRM. Role & 

competencies of HR Manager. 

Human Resource Planning concept, need & importance. Human Resource Planning Process. Job 

analysis, Job Description and Job Specification. Human Resource Recruitment Process and its 

effectiveness. Selection Process & its effectiveness. Employees Retention: Meaning, Employees 

Retention Strategies. 

 

Unit-II 

 

HR Training & Development: Concept & Need, Process of training and development programme, 

implementation and methods of training programme and levels of training. Evaluation. Human 

Resource Potential Appraisal system, Performance Appraisal: Meaning, Definition, Appraisal 

Process. Employee Remuneration: Concepts, objectives, incentive payments. Employees Benefits 

and Executive Remuneration. Employee Welfare, Job Evaluation: Meaning, process and Methods of 

Job Evaluation. 

 

Course Outcome: 

Students will gain comprehensive knowledge of human resource functions, including planning, 

recruitment, training, and appraisal systems. They will be able to apply HRM concepts for effective 

employee management, retention, and organizational development. 

 

Suggested Readings: 

1. Human Resource Management: Strategies and Action – Armstrong 

2. Human Resource Management – Dr. Ashwathappa 

3. Personnel and Human Resource Management – D.A. Deonz and F.P. Robins 

4. Personnel Management – Edwin Phillip 

5. Human Resources Management – L.M. Prasad 

 

 

 

 

 

 

 



 

 

 

 

COMB2406T 

STRATEGIC MANAGEMENT 

IDC 

Time allowed: 3 hours 

Periods per week: 6 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 3 

 
 

INSTRUCTIONS FOR THE PAPER SETTER/ EXAMINERS 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates are 

required to attempt two questions each from section A and B. Each question in section A and 

B shall carry 12 marks. Section C will be compulsory with 11 short-answer type questions of 

02 marks each, which will cover the entire syllabus. 
 

Unit-I 
 

Introduction: Meaning of Strategic Management, Role of Strategic Management, Process of Strategic 

Management, Limitations of Strategic Management, Organizational Mission, Vision, Objectives and 

Goals. Environmental Scanning: Appraisal of External Environment, Dynamics of Internal 

Environment, Organizational Capabilities and Appraisal, Core Competence, SWOT Analysis. 

 

Unit-II 
 

Strategy Formulation: Corporate Level Strategy, Business Level Strategy, Functional Level Strategy. 

Strategic Implementation: Aspects of Strategy Implementation, Procedural Implementation, Resource 

Allocation, Organizational Design and Change, Corporate Culture. Strategic Evaluation and Control: 

Meaning of Strategic Evaluation and Control, Criteria and Techniques of Strategic Evaluation and 

Control. Global issues in Strategic Management. 

 

Course Outcome: 

Students will understand the principles and processes of strategic management, including formulation, 

implementation, and evaluation of strategies. They will be equipped to analyze internal and external 

environments and make informed strategic decisions for organizational success. 

 

Suggested Readings: 

1. Christensen C. Roland, Business Policy Text and Cases, Richard D. Irwin Inc, Homewood, 

Illinois 

2. David, Fred R., Strategic Management, Prentice Hall 

3.  Kazmi Azhar, Business Policy, Tata McGraw Hill, Delhi 

4.  Michael E. Porter, The Competitive Strategy, Macmillan, New Delhi 

5.  Prasad L.M., Business Policy & Strategic Management, Sultan Chand & Sons 

 

 

 

 

 

 



COMB2407T 

PRODUCTION MANAGEMENT 

IDC 

Time allowed: 3 hours 

Periods per week: 6 

Pass Marks: 35% 

  Max Marks: 100 

External assessment: 70 

Internal Assessment: 30 

 Credit: 3 

 
INSTRUCTIONS FOR THE PAPER SETTER/ EXAMINERS 

 

The question paper will consist of three sections. Section A and B (consist of Unit I and II of 

the syllabi respectively) will have four questions each from respective units and candidates are 

required to attempt two questions each from section A and B. Each question in section A and 

B shall carry 12 marks. Section C will be compulsory with 11 short-answer type questions of 

02 marks each, which will cover the entire syllabus. 
 

Unit-I 
 

Production Management: Definition, Scope, Function of Production Manager – Factors governing the 

choice of materials, production systems, job order, intermittent and continuous flow line production, 

assembly line production – Automation. 

Plant Location: Factors affecting plant location, Multiplant location decision, Plant layout principles, 

Methods of laying out, Types of layouts, product-process and combination layout. 

 

Unit-II 
 

Plant Maintenance: Organization of maintenance, Economics of Maintenance – Types of Maintenance 

– Merits and Demerits, Safety Engineering, Good Housekeeping. 

Production planning and control: Objectives and functions, planning, routing, scheduling, 

despatching, expediting and follow-up – Charts. 

Work Study, Method Study and Work Measurement – Flow process chart, Two-handed process chart, 

Micromotion study, Time Study Procedure and Techniques, Application of work study techniques. 

 

Course Outcome: 
Students will gain an in-depth understanding of production management functions including plant 

layout, maintenance, and automation. They will be equipped to apply techniques of production 

planning, control, and work study for improving operational efficiency. 

 

Suggested Readings: 
1. B. Mahadevan, Operations Management Theory & Practice, Pearson Education 

2. Kanishka Bedi, Production & Operations Management, Oxford Higher Education 

3. B.S. Goel, Production Operation Management 

4. Ashwathappa K. & Sridhar Bhatt, Production & Operations Management, Himalaya 

Publishing House 
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